


RETAIL ADVERTISING RATES
Effective January 1, 2008
Albuquerque Publishing Company
Albuquerque Journal
P.O. Drawer J-T, Albuquerque, NM 87103
7777 Jefferson NE, Albuquerque, NM 87109
Tel:  (505) 823-3300 or 1-800-641-3451 
Fax: (505) 823-3369

1. PERSONNEL
President-Publisher .........................................................T.H. Lang 
General Manager ...........................................................Brian Fantl 
Advertising Director ..................................................David Rivord 
Retail Manager .......................................................Brenda Begley 
Preprint Manager ..........................................................Bill Halsey

2. PAYMENT
All Retail rates are non-commissionable.  No cash discount 
allowed.  Advertiser may be billed for an ad only if credit has 
been approved.  Otherwise, all ads are on a cash with copy basis.  
Balance outstanding after due date will be assessed a finance 
charge of 1.5% (18% per annum.) Visa, Mastercard, Discover and 
American Express accepted.

3. FORMAT AND GUIDELINES
a. �The Publisher reserves the right to revise advertising rates at 

any time upon 30 days notice.

b. �The Publisher reserves the right to approve or reject subject matter, 
wording, form, illustration and typography of all advertising.

c. �All reader style ads must carry a 3 pt. rule top and bottom. 
When simulating editorial content the word "Advertisement" 
must appear above such ads.

d.� �Advertisers assume all liability for all content of advertisements 
printed.

e.�� �Requests for position are granted when possible but are not 
guaranteed.  Publisher will not be held liable for unfulfilled 
position requests including multiple page sections.

f. �Group ads sold through a third party will not be accepted.  
1-900 numbers or 800 numbers referring to 900 numbers with 
charges will not be accepted.

g�. ���Political Advertisements: Political advertising space reservations, 
ad copy (including camera-ready copy), and prepayment must 
be submitted prior to space reservation deadlines.  All political 
ads must have the words “Paid Political Advertisement” set at 
the top of the advertisement in a minimum 10 pt. type.  The ad 
must carry the name of the individual or organization placing 
the ad or ads required by the Federal Political Statements 
Law of 1944.  The name of the Chairman or Treasurer of the 
organization and the group’s address and telephone number 
must also appear in the ad.  No late ads or copy changes after 
deadline will be accepted.  Please see guidelines for Political and 
Public Forum Advertising.

h.� �Liability for an error shall not exceed the cost of space 
occupied by error (not the space occupied by the entire ad).  
Publisher is not liable for inadvertent deletions or failure to 
publish advertisements.

i. ������No allowance made for errors that do not materially affect the 
value of the advertisement.

j. Publisher reserves the right to cancel any advertisement at any time.

k. �Advertisements cancelled after deadline are subject to a 
late cancellation charge equal to 50% of the cost of the 
advertisement.

l. �Composition charges will be incurred if changes to 
advertisement are other than corrections.

m. ����The Publisher reserves the right to revise or reject, in whole or 
in part any advertisement.

4. RETAIL ADVERTISING RATES
Contracts-Bulk Space To Be Used Within One Year:

		             Monday-Saturday	    Sunday

Open Rate	             $74.20		     $91.45 

      50 	               $59.40		     $79.20

     100 	               $57.60 		     $77.95

     185 	               $57.30 		     $77.30

     375 	               $57.05 		     $76.55

     500 	               $56.75 		     $75.90

     925 	               $56.30 		     $75.45 

   1,400 	               $55.95 		     $75.25

   1,875 	               $55.60 		     $74.95

   3,750 	               $55.10 		     $74.15

   5,000	               $54.60 		     $73.45

   7,500 	               $53.90 		     $72.45

  11,250 	               $53.20 		     $71.50

  14,000 	               $51.90 		     $69.95

  17,000 	               $50.60 		     $68.60

These rates are net, subject to present or future State and 
Federal Sales and Excise Tax.

Monthly Performance Contracts Available
Contact your Albuquerque Publishing Company sales representative.

Discount Policy
Net inches after discounts have been applied count toward contract fulfillment.

Multiple Page Discounts
Multiple page discounts apply to the following standard size full pages 
or equivalent tabloid size full pages. Advertising must appear in single 
paper insertion for a single advertiser.  Requests for position granted 
when possible but not guaranteed.

2 Pages	 4 Pages	 6 Pages	 8 Pages
  10%		  15%	 20%	 25%

Pick Up Advertising Discount Rate 30%
• Minimum ad size 20 inches. 
• Same size, same copy.
• No other discounts apply.
• �Advertisements picked up within six days of the original publication date.

Non-Profit and Special Section Rates Available Upon Request

5. COLOR ADVERTISING (ROP)
		  Journal	 Sunday
1-color	 $675.00	 $930.00
2-color	 $835.00	 $1,155.00
3-color	 $975.00	 $1,345.00

Double truck charged as two pages.  No minimum ad size required. 
Duotones billed as full color ads.

	
Color Frequency Discounts
Discounts available with signed contract only.
6 Insertions..........6%		  36 Insertions......15%
12 Insertions........9%		  48 Insertions......18%	
24 Insertions......12%		  60 Insertions......21%

6. CONTRACT AND COPY GUIDELINES
a. �Rates listed apply only to local Retail advertising. See National, Preprint, 

Local/General and Classified rate cards for other applicable rates.

b. �Contract may be accepted from individual advertisers or include 
subsidiaries.

c. �Advertisers signing bulk space contracts will be billed on current 
effective rate card and rebilled at earned rate if contract is not fulfilled.  
Upon publication of the next highest level number of inches, the next 
lowest rate becomes effective provided all other terms and conditions 
of the contract have been met.

d. Materials submitted should be to size and reproduction quality.

e. �Electronic Ad Guidelines 
PDFs are preferred.  Please contact your advertising representative 
for PDF guidelines.  However, documents prepared in the following 
software are also accepted: QuarkXPress, Adobe Illustrator, Adobe 
Photoshop, Adobe Acrobat and Adobe InDesign.

Please note that all documents generated must be able to be placed into 
Adobe InDesign for output.  We print at 1200 DPI with a 90 line screen. Please 
provide all graphics files and all fonts with any ad submitted electronically.

When supplying grayscale or color photo, please scan at no more than 
200 DPI and no more than 150% of size required for document.  Line art 
may be scanned at 400-600 DPI and no more than 150% of required size. 
 
We can accept ads on:
• DVD
• CD-ROM
• USB Memory Sticks
• Zip Drive
• Ads accepted via Web site: http://ads.abqpubco.com/art
• Ads accepted via modem or FTP in emergency situations only.

f. �Albuquerque Publishing Company will not be responsible for 
reproducing type fonts other than from the Adobe Type Library.  Other 
fonts may be submitted, but Albuquerque Publishing Company will 
not guarantee reproduction, nor will it grant credit.

7. ROP DEPTH REQUIREMENTS
Full size pages
Minimum depth is one inch.  Advertisements exceeding 19" in depth 
are charged full column of 21.5".

Tabloid pages
Minimum depth is one inch.  Advertisements exceeding 9" in depth are 
charged full column of 11.5".  Camera ready artwork must be submitted 
at 96% of standard size.

8. ADVERTISING DEADLINES
Deadlines for materials in-house at Albuquerque Publishing Company

Space and Ad Copy
Edition	 Deadline

Sunday Journal	 Wednesday	 5:00 PM

Sunday Journal (Travel & Leisure)	 Tuesday	 5:00 PM

Monday Journal	 Thursday	 5:00 PM

Monday Journal (Business Outlook)	 Thursday	 12:00 Noon

Tuesday Journal	 Friday	 12:00 Noon

Wednesday Journal	 Friday	 5:00 PM

Thursday Journal	 Monday	 5:00 PM

Friday Journal	 Tuesday 	 5:00 PM

Friday Journal (Venue)*	 Monday	 5:00 PM

Saturday Journal	 Wednesday	 12:00 Noon

Saturday Journal (Entertainer)	 Tuesday	 5:00 PM

Special Sections Deadlines & Advanced Holiday Deadlines: 
As published during the year

 *Venue camera ready artwork due by noon Tuesday.

Copy Deadlines
All copy which requires typesetting must be delivered to Albuquerque 
Publishing Company 3 days prior to publication. Camera Ready copy 
should be delivered to Albuquerque Publishing Company by noon the 
day prior to publication for next day Journal.

The Albuquerque Journal and The Sunday Journal reach your potential customers. 
Whether it’s the daily  news, sports coverage, business or our wide variety of 

special sections and monthly magazines, we have you covered.

From our monthly women’s magazine Sage, to our section for health minded 
individuals, Fit, to Mature Life written specifically for older adults or Boomer for all of 
those baby boomers out there, we have you covered.

See for yourself when you advertise with us.
Call 823-3310 for more information.

One insertion in the 
Albuquerque Journal 
reaches:

• �44% of families with HH 

income of $75K or more

• 40% of adults 35+

One insertion in the 
The Sunday Journal reaches:

•	50% of men in Albuquerque 

and surrounding areas

•	51% of women in Albuquerque 

and surrounding areas

Statewide Readership:

•	260,925 Daily 

Albuquerque Journal readers

•	386,264 Sunday 

Journal readers
	 * Scarborough Report


